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3859 Superior Avenue
Cleveland, OH 44114
(216) 426-9235

ROSE MANAGEMENT &
TASS DEVELOPMENT

(216) 881-8227
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LIVE WORK GALLERY

HODGE

- AJUST MINUTES FROM DOWNTOWN &

THE HAMILTON BUILDING
5340 HAMILTON AVE.
Cleveland, Ohio

UNWERSITY CIRCLE] o ...
égg—BBEO%p-l'JSNITTS Spacious studio lofts for artists,
12 FT CEILINGS small business, light mfg., etc.
B FT HIGH WINDCWS

Call Howard Madorsky at
(216) 831-2660

SURROUNDED BY GREENSPACE

CONTAGT MERLANLEACH 216.881.0644

HODGE 15 A PROJECT OF 8T CLAIR SUPERIOR DEYELOPMENT CORPORATION

McGREGOR DEVELOPMENT
City Living in Near Eastside.
All new townhouse style lofts
located in historic building
five minutes away from
Downtown Cleveland.
One and a half baths; full
basement; central air; washer/
dryer connections; built-in
dishwasher. Carpeted and tiled
throughout. Gated parking
with video cameras on site.

dayoneart.com

Louis B. Burroughs
Contact Joan Evans Artist, Planning Consultant

at 216.321.5325 or 216.310.7423
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New York, Once a Lure, Is Slowly Losing
the Creative Set

They may not have the money of the hedge fund
managers who line up at bonus time at the open houses for $5
million homes, and their numbers do not equal that of health care
workers. But New York City’s creative sector —which includes
architects, potters, filmmakers and clothing designers- has long
helped fuel the city’s economy because of its size and its role in
drawing the wealthy to town.

But relentless inflation in real estate and health care costs
are endangering New York’s long dominance in the creative sector,
according to a new report, as artists and companies migrate to

less expensive cities eager to lure them.

For example, 20 years ago, New York was the
headquarters for half of the world’s advertising agencies, but is
now home to fewer than a third, according to the report, written
by the Center for an Urban Future, a left-leaning New York research

group that analyzes urban policy issues.

“The danger for New York is, if we don’t really start
addressing the needs in the creative sector,” said Robin Keegan,
the lead researcher of the study, “we will not be able to do the
origination” of many artistic products that the city has long been
known for.

It is generally agreed that world-class cities are defined
by a vibrant and diverse cultural life that offers both a large

symphony and small theater companies, couture dress designers

By Jennifer Steinbaner
Permission to reprint excerpts from The New York Times
Sunday, December 18, 2005

and tiny hat makers, art museums filled with impressionist
paintings and hole-in-the-wall galleries where local glass makers
show their stuff.

Among other scholars, Richard Florida, who has written
extensively on the topic, has argued that a “creative class” attracts
workers and industries outside of the creative world who want to
live in a tolerant, heterogeneous culture. This combination
stimulates the economy. At a recent conference, Mr. Florida put it
simply: “When a place gets boring, even the rich people leave.”

Skyrocketing prices on housing and professional space
have driven many artists out of the very neighborhoods they helped
to pioneer, and other cities, including Philadelphia and Minneapolis,
have been very aggressive at luring artists their way with marketing
campaigns and housing incentives.

Two years ago, Hope Forstenzer, a graphic designer and
glass blower who had lived and worked in Brooklyn for 10 years,
left for Seattle because of the high cost for work space.

“There was just no way with the way my finances were
set up so that | could ever buy a co-op in New York,” Ms. Forstenzer
said in an interview. “What you need to put down has gone from
10 percent to 20 percent, and that, combined with the fact that
the price for electricity skyrocketed, | chose to come here, where
| could buy a house for 5 percent down.”

(over)



The Artist's Supply Store’

g

{ The Best Price
The Best Selection

"\\

The Best Service

G

Lowest Prices...
EVERYDAY!

Largest Selection of Brand Name
Art Supplies in Cleveland!

Greens of Lyndhurst « 5688 Mayfield Road ¢ Lyndhurst, OH 44124
440-605-9434 « 440-605-0324 (fax)  www.prizmart.com

Cleveland * Columbus e Pittsburgh * Indianapolis

Classic Loft/Warehouse

Facilities

THE
ROY GROUP

Cleveland

P. (216) 696-1402
F. (216) 696-1028

Serving Cleveland
Since 1983

ARTIST
LIVE/WORK
SPACE

W. 80/Detroit. Spacious
studio units available,
perfect for an artist
seeking space to live
and display their art.
Rents range from $325-$500
(550-1,000 sq. ft.).

For more information call
(216) 961-4242 or evenings
(216) 701-3372.

TASTIER
HEALTHIER g
FASTER /ﬁ/
v
Lunch
11-2 pm

Frannie The Framer
1938 Euclid Avenue
Cleveland, OH 44115

Monday-Friday

SEMRWh

1400 E. 30th Street
(216) 344-1770 (p)
(216) 344-1970 (f)

P.(216)621-4175
F.(216)479-7592
frannie@joimail.com
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Putting People and Ideas Together
Marketing That Makes Sense

Bill Grulich
dl meckes

216.521.3400

New York, Once a Lure, Is Slowly Losing the Creative Set (cont.)

Like many other artists who have traditionally set up shop in the city’s less
expensive quarters, “What | want for my life is to get by on as little money as
possible and do as much of my art as possible,” she said. “But there is no such
thing as what SoHo was or even Williamsburg once was where a group of artists
could buy a building. That is no longer possible in New York.”

The consolidation of industries that serve artists or distribute their goods
has also pushed artists out. Kevin Cunningham, executive artistic director of 3-
Legged Dog, a media and theater company, cited the consolidation of vendors that
rent lights and equipment in the last decade, which has resulted, he said, in a 250
percent rise in costs for that equipment.

The city’s Department of Cultural Affairs, aware of the potential for brain
drain in the arts, is working to create new housing and financing packages for
people in the arts. For example, the city has found ways to use bonds traditionally
sold for investments in public property to help private arts concerns.

The city is also pursuing an arrangement to allow artists to invest in
buildings with philanthropists putting up half of the money, with the agreement that
they would get half the profits in a sale, a program without real precedent in New
York.

“There is widespread appreciation of the role arts plays in shaping our
economy,” said Kate D. Levin, New York’s cultural affairs commissioner. “We
think there is a sense of possibility in addressing these issues that wasn'’t there
before. We frankly defined some of these areas of concern. They are complicated

issues.”

Does Cleveland Have the Will? ArtSpace-Cleveland Response
to New York

By William A. Gonld

New York replaced Paris in 1940 as the world capital of creativity in theater,
design, publishing music, painting, art, etc. Now, in 2006, New York is faced with
a crisis of high costs of real estate and health care due to inflation. It is becoming

unaffordable for artists and a threat to New York City’s dominance.

So, if Cleveland is still affordable, will we seize the moment in the
competition between cities for creative leadership? Cleveland, for its size, is in a

good position to win its share of creative artists.

With the world famous orchestra, art museum, health care and universities,
Cleveland can compete - if it has the will. Other competing cities are aggressively
luring artists away from the ‘Big Apple’. A public/private partnership on a regional
scale should mount an aggressive, well funded campaign, to compete for the creative
class. We have the organization in place; now we need the will and money. It
boils down to affordable spaces to do your art.

ArtSpace-Cleveland 2006 Membership

Laura Noble, Downtown Cleveland Partnership-
www.downtownclevelandpartnership.com

Elizabeth Thorpe, student at Rhode Island School of

Design

Pete McDonald, artist and inventor, Hudson, Ohio

Howard Madorsky, Building Owner

The Roy Group, Building Owner

Detroit Shoreway Development Corporation-
www.dscdo.org

Clark Metro Development Corporation-
www.clarkmetro.com

Kamm’s Corners Development Corporation-
www.kammscorners.com

St. Clair Superior Development Corporation-
www.stclairsuperior.org

Goodrich Gannett Neighborhood Center-
www.ggnc.org

Bridget McGinty & Paul Michael, Tastebuds Restaurant

DL Meckes & Bill Grulich, 4design

Joan Evans, McGregor Development

Louis B. Burroughs, Artist and Planner-
dayoneart.com

Fran Saltzman, Frannie the Framer-
www.franniesart.com

Rose Strauss, Rose Management

Archie Strauss, TASS Management

Prizm, The Art Supply Store-
www.prizmart.com

Marina Marquez-Zenkov, Executive Assistant,

Councilman Joe Cimperman (Ward 13)

Janice Gonzalez, CSU Planning Intern

Terry Bishop, Dominion East Ohio
www.dom.com

Bill & Harriet Gould, ArtSpace-Cleveland
www.artspace-cleveland.org
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Plein Air Watercolor Workshop

Led by Artist William A. Gould
Work On-Site at Various
Cleveland Locations
Five Sunday Afternoons
Cost: $125 for 5 sessions
or $30 single session
Register at gouldloft@sbcglobal.net
For information contact Bill
at 216-241-4355
Meet at the Gould Loft
at 1400 East 30" Street




